Reflections of the mirror effect for item and associative recognition.
In five experiments, participants studied pairs of words and yes/no recognition memory for both item and associative information was tested. Two stimulus manipulations, nouns versus nonnouns and high versus low word concreteness, produced the mirror effect for both item and associative recognition. The mirror effect was reflected in both measures of accuracy and response latency. A word frequency manipulation, however, produced the mirror effect only for item recognition. Two additional experiments showed that the mirror effect could also be obtained between nouns and nonnouns and between high and low concrete words for associative recognition in a forced-choice recognition procedure. The results extend the generality of the mirror effect to measures of response latency and to associative recognition and also suggest that similar retrieval and decision processes underlie recognition of item and associative information.